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opinion

KATE THOMPSON, HEAD OF B2B RESEARCH AT McCALLUM
LAYTON, IS LONGING FOR SOME NEW BLOOD IN THE QUANT
SECTOR WORKFORCE, AND A NEW DYSON BALLBARROW

60 SECOND
SOAPBOX

great communication skills,
consistency, a thick skin etc.

ONE THING THIS
INDUSTRY COULD USE
LESS OF IS…
The other side of the coin –
interviewers on B2B studies
who do not yet have the skills
to communicate effectively
with business people, which
impacts on response rates
across the industry as a whole.
We need to be attracting the
right calibre of individual for
this type of work, which will
help drive up how business
respondents perceive the value
of taking part in research.

IN FIVE YEARS TIME WE’LL
ALL BE TALKING ABOUT…
What a difference the Large
Hadron Collider has made to
our daily lives. I just love our
capacity to come up with
fabulous but seemingly obscure
projects that the general public
either smiles at indulgently or
looks askance at which then go
on to spawn the most amazing
technological developments.
Look at the human genome
project. And indeed the
internet. Might be a few 
more than five years, come to
think of it.

AND THE ONE THING
NEVER TO FORGET IS…
Keep your powder dry, and
never turn your back on 
the enemy.

THE PRODUCT I’M MOST
EXCITED ABOUT IS…
We’ve finally got round to
buying a PVR so we can now
record multiple TV programmes
at once, pause live TV while I
let the dogs out etc. And, as the
woman on the ad says, ‘eat
whenever I want to’. Funny –
we always used to eat whenever
we wanted to, before. 

A CLIENT I’D LIKE TO GET
MY HANDS ON IS…
Anyone involved in the
development of eco-town
policy. An admirable initiative
in theory but one that seems to
be being hijacked on a local
level for other purposes. It
seems odd that many of the
proposed sites for these
supposed standard bearers for
sustainable living are so far
away from major centres of
employment that there can’t
help but be a significant
increase in car use, even if 
they can persuade the bus
companies to add some 
new routes.

AN IDEA I WISHED I’D 
HAD IS…
Dyson’s ballbarrow. What a
brilliant invention, but why
can’t you get them any more?
Mine finally collapsed recently
after years of faithful service. I
went straight online to source a
replacement, but can’t find one
for love nor money. I might
have to reinvent it.

A CAMPAIGN THAT
GRABBED ME RECENTLY…
EDF Energy’s TV advertising to
promote their commitment to
tackling climate change, ‘made
from recycled clips’. The
laundry detergent
manufacturers realised years
ago that they would be better
off applying a bit of wit to their
important but relatively
uninteresting product – it’s good
to see the energy companies
going the same way.

A CAMPAIGN THAT
NEEDED MORE RESEARCH
IS…
John McCain’s run for the
White House. Regardless of
which way I would have voted,
I think he had a great deal
going for him personally but
could maybe have done with a
bit more due diligence analysis
prior to the merger with the
Hockey Mom. 

ONE THING THIS
INDUSTRY COULD USE
MORE OF IS…
As far as B2B research is
concerned, some new blood
coming into the quant
fieldforce. The most effective
executive interviewers are those
with a fair stretch of work and
life experience – who can add
an understanding of how
businesses function and how
individuals operate within an
organisation to the usual
interviewer requirements of

BALLBARROWS – AN EXTINCT SPECIES?

CLOSE BUT NO CIGAR FOR McCAIN

BEAUTIFUL, SUSTAINABLE, BUT IN THE
MIDDLE OF NOWHERE
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