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Background 

Snapshots is a series of short surveys covering various topics, the 

results of which we will publish on our website. 

 

Each survey will be repeated annually to track changes. 

 

This document contains the results of the first wave of our online 

usage survey. 

 

In this survey, we looked at: 

- platforms used to access the internet 

- frequency of using various online services 

- usage of price comparison websites 

- preferred methods of contacting companies 

 

Respondents were interviewed by telephone in Spring 2010. 

 

We spoke to 402 respondents who had internet access. 

 

Quotas were set on age and gender in order to achieve a nationally 

representative sample. 
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Summary Of Key Points 
Over 1 in 5 internet users access the web via a 

mobile phone 

Unsurprisingly, propensity to do so fell with 

increasing age 

The vast majority of internet users (81%) buy 

goods or services online; around half use price 

comparison websites, access their bank 

account online and use social networking sites. 

Companiesô social networking sites were used 

by around a fifth overall and around 1 in 2 18-

24 year olds 

Social networking sites were the services 

accessed most frequently ï an average of 8 

visits per month.  

Price comparison sites were most likely to be 

used for insurance and holidays (3 in 5) but 

half used such sites for buying electronic 

goods/appliances 

Although telephone is by far the preferred 

method of contacting a customer service 

department, almost a quarter of consumers 

favour email 



Key Findings 



The Point Of Internet Access Is Strongly 

Driven By Age 

Over half of 18-24 year olds use a mobile phone as well as a computer to access the internet 

This tails off to less than one in twenty using both over the age of 55 
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The Vast Majority Of Internet Users Access The 

Web At Home 
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Over 4 In 5 Internet Users Buy Goods Or Services Online 

And 1 In 5 Visit Companiesô Social Networking Sites 
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